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Abstract— The rapid growth of social media has had a significant impact on the industry of cinematography, with regard to breaches
of copyright and illicit circulation. The current paper discusses ways in which social media facilitate the piracy, illicit streaming,
and online leak of works of cinematography. Traditional laws of copyright and legal frameworks protect intellectual rights, but their
enforcement becomes more complex in the online context. The study considers the contribution of social media towards the
promotion of films and, on the other hand, their illicit circulation. The study also considers the effectiveness of legal mechanisms,
such as the Copyright Act and international conventions, in their efforts against such breaches. The paper also discusses judicial
judgments and technical advancements.Given the challenge and opportunities for the governance of the influence of social media
on cinematography, this study points towards more stringent mechanisms of enforcement and online rights governance. Ultimately,
the study suggests a balanced approach towards protecting the rights of film makers and recognizing the changing online
environment.
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I. INTRODUCTION:

Copyright is a legal right for authors of literary, musical, artistic, and cinematographic works. It provides sole rights for reproducing,
disseminating, and adapting the work and against unlicensed use. The goal of copyright is to be a motivating force for authors by
assuring monetary returns and acknowledgment. The field of copyright extends into other forms of intellectual output, including
books, music, films, computer programmes, and online content. It also defends both economic rights (e.g., reproduction and
distribution) and moral rights (preserving the dignity and acknowledgment of the work). The Berne Convention and the TRIPS
Agreement are international conventions establishing a global regime of copyright protection.
Copyright Act, 1957, under Section 2(f) has defined a "cinematograph film" as a record of images on any material, including the
related sound record, capable of being reproduced. The conventional film reels, films on digital format, and web contents fall under
this. The Act provides for copyright for films of the cinematograph as a work of origin, and the creator has sole rights of its
reproduction, distribution, and adaptation. The legal provision keeps the makers of films away from their works being copied and
performed without their permission.
The Indian Copyright Act bestows a variety of rights on the owners of the rights of the cinematograph films, mainly the
producer/production house. Some of these rights are:

» Right of reproduction: The owner retains the sole prerogative of reproducing the film in any format.

+ Right of adaptation: The right to create derivative works, such as remakes and sequels.

» Right of distribution: The sale, renting, and licensing rights of the film.

» Right of communication to the public: The freedom of broadcast and exhibition of the film on other forms of media.

» Moral rights: The creator has the oppositional right against adaptation and distortion of their work, even if their economic

rights can be assigned.

Infringement of such rights, in particular on the internet via unlicensed streaming and piracy, has been on the increase, and more
stringent enforcement and digital rights management are necessary.
The elaboration of brand protection in the film assiduity has been shaped by technological advancements, legal reforms, and
transnational agreements. originally, brand laws were primarily designed to cover erudite and cultural workshop, with limited
recognition for cinematographic creations. The emergence of stir film land in the late 19th and early 20th centuries needed legal
vittles to guard filmmakers’ rights. The Berne Convention( 1886) was the first transnational convention to grant protection to
cinematographic workshop through brand. It was latterly followed by the Rome Convention( 1961) and the passages Agreement(
1994), both of which set minimum norms for brand protection worldwide. In India, the Copyright Act of 1957 has experienced
multiple emendations to address arising challenges, particularly digital pirating and online distribution.
With the arrival of digital technologies and the internet, the film assiduity faced new pitfalls, including digital pirating, webcasting,
and illegal downloading through train- sharing. The WIPO Copyright Treaty( 1996), also known as the World Intellectual Property
Organization Copyright Treaty, was a significant response to these challenges, feting digital distribution rights and the need for
technological protection measures.
The 2012 correction to the Indian Copyright Act introduced stricter penalties for brand violation, enhanced protection for digital
content, and handed safe harbor vittles for internet interposers. also, film workrooms and streaming platforms have enforced
measures similar as Digital Rights Management( DRM) and automated content identification systems to combat unauthorized use.
Judicial precedents have also played a pivotal part in shaping brand law within the film industry. Courts have executed anti-piracy
measures by blocking infringing websites and issuing dynamic injunctions to help the unauthorized dispersion of copyrighted flicks.
As social media platforms continue to evolve, they present both openings and challenges for brand enforcement. While they offer
precious promotional openings for filmmakers, they also grease the unauthorized sharing of copyrighted content. Strengthening
legal fabrics, enhancing cooperation between assiduity stakeholders, and using technological results remain essential to guarding
cinematographic workshop in the digital age.
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Il. SOCIAL MEDIA AND ITS IMPACT ON COPYRIGHT:

The landscape of copyright protection has changed considerably due to explosive growth on social networks, especially in the
cinema sector. Users can share, remix and distribute content on platforms such as Facebook, Instagram, Twitter, Tiktok and
YouTube on a previously invisible scale[1]. This has increased interest and awareness of cinematographic work, but it has also
caused serious copyright problems. Film manufacturers and production companies have undergone financial losses due to
unauthorized distribution, streaming and duplication of social networks. The challenge is to end the balance between ensuring
compliance with intellectual property rights and ensuring the help of innovative content. Determining the extent of copyright
violations and creating appropriate regulatory procedures requires understanding the type of content split on social media sites.

Social media allows for a variety of content sharing methods, supporting or undermining copyright laws. The main formats for
content sharing are:

1. User Generated Content (UGC): Social media is developed with user-generated content. This includes video transmission,
mashups, memes and remixes that may contain clips, music or cinematographic films. While some UGC fall under heaviness
or transformation work, many cases include unauthorized reproduction.

2. Live: platforms, such as Facebook Live, Instagram Live and YouTube Live, allow users to broadcast content content in real
time. Despite the fact that they are designed to create personal content, these functions were incorrectly used to broadcast
films protected by copyright, living sports or exclusive measures without permission. For example, major sporting events and
first films are often broadcast illegally, causing a major loss of copyright.

3. Video Exchange and Implementation: Sites such as YouTube, Tiktok, and Vimeo allow users to download, exchange and
integrate videos. Many users download full movies, trailers or important games of films without obtaining appropriate licenses.
The Youtube content identification system helps to detect such offenses, but the unauthorized content continues to proliferate
on less regulated platforms.

4. Links for the exchange of files and cloud storage: social networks are often used as a channel for exchange for pirate films
stored in cloud services such as Google Drive, Dropbox and Mega. Telegrams, WhatsApp and other messaging platforms also
facilitate unauthorized distribution of copyright films, providing loaded links. GIFs and Short Clips: Platforms like Giphy,
Instagram Butels and Tiktok encourage the creation and exchange of content in a short form. While many clips fall under fair
use, others contain fraudulent excerpts from the film, which can lead to copyright disputes.

5. Cross-Platform Republishing and Exchange: Content originally placed on the platform is often restarted for others, sometimes
without a loan or permission. For example, you can also download YouTube videos from Instagram. This creates copyright
issues.

The diverse nature of content sharing on social media highlights the complex relationship between digital creativity and copyright
application. While these platforms continue to evolve, mitigating intellectual property violations requires stricter surveillance and
a better copyright management system.

Social networks have a profound impact on copyright content, bringing both the advantages and disadvantages of copyright and
content owners[2]. Despite the fact that it provides new opportunities for influence and participation, this also creates a significant
risk of fraudulent use and economic loss.

Positive effects:

1. Advanced and wider public promotion: Social networks allow directors and producers to sell films effectively. Short clips,
trailers, behind the scenes and teasers go viral, creating expectations and increasing the public.

2. Audience Engagement and Fan Participation: Fans interact with the film through discussions, memes and fans, increasing
organic marketing and long- term loyalty of the brand.

3. Creating revenue through monetization: Platforms such as YouTube offer options to monetize content through advertising
and membership. The copyright holder may obtain authorized use of the content.

4. Content Protection with Digital Rights (DRM): Advanced technologies such as YouTube content content and Facebook rights
managers help creators detect and delete fraudulent copies that help them maintain control over their intellectual property.
Creative Opportunities for Cooperation and Licensing: Filmmakers can work with influential people and content creators
thanks to their licensing partnerships.

5. Creative Collaboration and Licensing Opportunities: Filmmakers can collaborate with influencers and content creators
through licensed partnerships, increasing brand exposure and expanding revenue streams.

Negative Effects:

1. Unauthorized Reproduction and Piracy: Social media makes it easier to distribute full-length films and copyrighted clips
illegally, leading to financial losses for producers and distributors.

2. Loss of exclusive content control: As soon as copyright is liable on social networks, it can be considered several times. This
makes it difficult to manage coverage and distribution creators.

2. Devaluation of Original Content: Unauthorized availability of movies and fragments on the Internet often leads to a decrease
in the film stage and a decrease in the frequency of subscriptions to streaming services.

3. Difficulty in Enforcement and Monitoring: Despite technological advancements, detecting and preventing copyright violations
remains a challenge due to the vast amount of content uploaded daily[3].

4. Legal Challenges and Compliance Issues: Copyright owners often face prolonged legal battles to have infringing content
removed, especially when dealing with platforms operating under different jurisdictions.

Social networks have revolutionized content distribution and involvement, but this requires a delicate balance between maximizing
impact and protecting intellectual property rights. Implementing strict measures to ensure copyright compliance and increased
awareness of digital ethics is important to mitigate the negative impact of social networks on copyright-protected content.
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Many cases of copyright violations in the film industry have been documented on social networks. Here are some notable examples:

1. On Youtube: Despite the measures of the content identifier, films such as the Avengers: Endgame and Joker were illegally
loaded a few hours after their release, which led to quick studios.

2. Clips and memes of the film Tiktok: the short clips of film blockbusters are often widespread on Tiktok. For example, Spider-
Man scenes: nobody was spread for the digital release of the film, which led to copyright strokes to users.

3. Facebook Watch and Film Pirate Streams: Users have misused Facebook Watch from the live broadcast of recently published
films. Tenet and Black's widows faced a major leak on Facebook, which affected the box office revenue.

4. Telegram and Whatsapp Movie Piracy: The encrypted messaging platform has become the hub for movie hacking. Telegram
groups often have high quality film versions and bypass traditional efforts to ensure copyright compliance.

5. On Instagram, drums and songs misuse: popular dialogue and basic estimates of films are often used without permission on
Instagram drums. Warner Bros. He previously noted several cases when excerpts from the Harry Potter soundtrack were used
without permission.

These examples highlight the growing challenge of copyright application in the digital age. While social media platforms make
efforts to limit violations, the ease of content sharing continues to pose risks for copyright holders. To resolve this issue, it is
important to strengthen control of digital rights and raise public awareness of copyright laws.

I11. MODES OF COPYRIGHT VIOLATION IN CINEMATOGRAPHY FILMS :

The rise in the use of social media has greatly helped in the different means of violation of the rights to a cinematograph. Through
the availability and ease in reaching the different web-based sites, users often put up, alter, and share the rights- possessed films in
violation. The most prevalent means in the film world are discussed in the following:

« Unauthorized Uploads and Streaming:
One of the most common examples of film content violation of copyright consists in the posting and streaming of the film in social
networks and other web-based applications. This activity comes in various forms, including the whole film’s uploads in violation,
released film scenes, and illegal real-time webcasts of the film.
Social media sites including YouTube, Facebook, and Dailymotion are commonly misused in this manner. Full-length copies of
the film are put up by users immediately after the film’s theatrical and/or digital run. Even with the use of automated content
monitoring tools such as YouTube’s Content ID and Facebook’s Rights Manager, many pirated movies are available for long
durations before takedown notifications are received.
Live streaming also poses a significant challenge. The use of platforms such as Facebook Live, Instagram Live, and Twitter Spaces
to transmit copyrighted content in real-time, and in the first place, without authorization, poses a significant challenge. The users
exploit the feature to transmit freshly released content to others who possibly may fail to pay to obtain legitimate access. The
wrongful transmission causes economic losses to the filmmakers and to the theatrical and OTT (Over-the- Top) revenue[4].
Additionally, torrent sites and websites involved in file-sharing often use social media to exchange pirated content. Piracy networks
publish good quality versions of the film on websites such as Telegram, and users are in a position to download the film in a few
simple clicks.

¢ Use of Clips for Promotional or Parodic Purposes:

Short clips from films are commonly shared around social media to promote or use in some creative manner. This includes film
previews, quote lines, combat scenes, and memes and parodies. Some applications are arguably fair use, but the majority are in
conflict with the law. Promotional content by the fanbase and the influencer community on TikTok, Instagram, and YouTube
occasionally promotes the film. However, when users share the entirety of the scenes, the action shots, and climactic moments, the
exclusivity of the content gets diminished and prompts people to avoid watching the film in the legitimate way[5].

Parodies and fan edits also cloud the issue. Parody, in most places, is considered legitimate fair use, but only if it meets some tests—
such as the addition of transformative value to the source. Despite this, numerous lawsuits in which studios have gone ahead to sue
YouTubers and other content creators because they use film clips in ways in which they are not licensed[6].

+ Piracy and Its Spread Through Social Media Links:
Piracy remains the most major threat to the world of filmmaking, and social networks have also helped to spread the same by
providing a simple tool to share the pirate content. Direct links to the pirate content are shared by many users in social networks,
and the audience gets directed to cloud storage websites, pirate websites, and other file-sharing websites.

Telegram, WhatsApp, Discord, and Reddit are some of the most popular sites to share pirated content. The users provide links to
the unauthorized version of the film, often even before the official releasing dates. For instance, the high-quality prints of the
blockbuster movies such as Spider-Man: No Way Home and Doctor Strange in the Multiverse of Madness were released online and
shared in the Telegram channels just a few hours after the theatrical releasing[7].

In many cases, pirate social media accounts accumulate enormous followings by releasing new film leaks at periodic intervals.
Some such accounts exploit the cover of “movie review” accounts and provide unlawful streaming links in the content. This mass-
scale piracy results in enormous losses in terms of box office collections and subscription to streams, and the production houses are
compelled to resort to more rigorous anti-piracy practices[8].

» User-Generated Content and Fair Use Controversies:
User-generated content (UGC) is the defining element of modern social media, and in the same breath, the challenge to the film
industry’s copyright. UGC consists of reaction videos, film commentaries, GIFs, memes, and mashups, most based on copyrighted
content from film. While some content falls under the terms of fair use—partly if based on educational use, review, and critique—
many are founded on overtly infringing the copyright. Reaction channels and film analysis channels on YouTube commonly use
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extended segments from the film without authorization. Studios also relentlessly sought takedowns in such content, arguing that
they infringe intellectual property.

Conversely, there are also arguments in support of protecting fan-created content under the laws of fair use. Courts typically
consider the following in such situations:

» The proposed use (transformative use in comparison to direct reproduction)

« The amount of the used copyrighted content

+ The effect on the market for the first

» The character of the copyrighted content

Despite legal protection under the doctrine of fair use, the majority of the creators are subjected to strikes and takedowns by the
likes of YouTube and Instagram when

studios claim infringement. The unpredictability in the use of the law often angers content creators who feel what they are doing is
enhancing the content and not infringing the original content[10] .

I1l. REGULATORY FRAMEWORK AND JUDICIAL PRECEDENTS ANALYSIS:

The legal regime underlining the protection of the protection in the case of the cinematograph film depends on local law and
international agreements. Courts all around the world have adjudicated in various cases involving the violation of the protection,
and this has affected the jurisdiction’s strategy in handling cybercrime and film piracy and the distribution thereof. This segment
examines the law in force, international agreements, case law, and the jurisdiction’s perspective in protecting the protection.

Under Section 2(f) of the Copyright Act, 1957, a cinematograph film is defined as: “any work of visual recording, including video
films and video recordings, along with the sound recording accompanying it.” [11]
This definition includes feature films, short films, animation, and any other recorded audio- visual content.

Unless an agreement specifies otherwise, the producer is often the initial owner of the copyright in a cinematograph film under
Section 17. Nevertheless, unless they are assigned to the producer, contributors like directors, screenwriters, and musicians could
have independent copyrights in their individual works[12].

Section 51 of the Act specifies the infringement of the copyright. In the case of cinematograph films, the infringement includes:

» Unauthorized sale, reproduction, or distribution of the film.
« Public screening without permission.
» Uploading and streaming the film online without authorization.[13]

Legal Remedies for Infringement[14]:
1. Civil Remedies: Under Section 55, the copyright owner can seek damages, injunctions, and accounts of profits.
2. Criminal Liability: Under Section 63, infringement is a criminal offense, punishable with imprisonment (6 months — 3

years) and fines (¥ 50,000 — % 2,00,000).
3. Technological Protection Measures: Sections 65A and 65B penalize the circumvention of digital rights management.[14]

Digital platforms now have stronger copyright protection thanks to the 2012 Amendment to the Copyright Act[15]. The amendment
acknowledged authors' moral rights and gave them[15]:

* The ability to protest when their work is misrepresented or altered
» Enhanced performers' rights, guaranteeing actors and musicians in movies just recompense.
» Made it illegal to distribute pirated movies online and imposed fines for digital infringement.

Through a number of international agreements, copyright protection transcends national borders. By establishing a consistent
legal framework, these accords guarantee that authors and other copyright holders are protected for their creations in a number of
different nations. These standards protect cinematograph films as a type of copyrighted work to stop illegal distribution, piracy, and
replication.

1. The Berne Convention (1886) for the Protection of Artistic and Literary Works:

One of the most important international agreements pertaining to copyright protection was the Berne Convention, which was created
in 1886. A copyrighted work produced in any member nation is automatically protected in all other signatory countries without the
need for formal registration thanks to the introduction of the automatic protection concept.

Important clauses include:
« Minimum Term of Protection: According to Article 7, cinematograph films must be preserved for a minimum of 50 years
following their creation.
» Exclusive Rights: Writers are given the sole authority to copy, distribute, and modify their works under Article 9.
« Moral Rights: Authors are guaranteed the right to assert their authorship and protest changes that damage their reputation
under Article 6b[16].

2. Rome Convention for the Protection of Performers, Producers of Phonograms, and Broadcasting Organizations (1961):

The 1961 Rome Convention for the Protection of Broadcasting Organizations, Phonogram Producers, and Performers.Actors and
directors who engage in audiovisual performances are accorded additional protection by the 1961 Rome Convention.
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Key clauses are:
Protection of performers, which ensures that actors, musicians, and other artists have ownership of their recordings.
» Broadcasting Rights: Broadcasters need to obtain license prior to broadcasting cinematographic works protected by
copyright[17].

3. Agreement on Trade-Related Aspects of Intellectual Property Rights (TRIPS), 1994:

Cinematograph films are covered by the extensive copyright protection provisions established by the 1994 World Trade
Organization (WTO) TRIPS Agreement. In order to improve copyright protection internationally, it expands upon the Berne
Convention and adds enforcement tools.

Important clauses include:
+ Article 9: Requires adherence to the Berne Convention's obligations.
» Article 14: Gives broadcasting companies and movie makers the sole authority to copy and rent their creations.
» Dispute Settlement Mechanism: Enables WTO members to use international arbitration to contest non-compliance[18].

4.  WIPO Copyright Treaty (WCT), 1996:
To overcome new copyright problems in the era of digital technology, the World Intellectual Property Organization (WIPO)
implemented the Wipo Copyright Treaty (WCT) in 1996.

Important provisions:
» Protection of digital functions: Legal prevention for illegal downloading and streaming is available through expanding
copyright in digital films.
» Provider: Copyright encourages legal means to keep digital sites responsible for violations[19].

5. Beijing Treaty on Audiovisual Performances, 2012:
By guaranteeing equitable compensation and control over their performances, the Beijing Treaty, which was ratified in 2012,
enhances the rights of actors in cinematograph films.

Important clauses include:

» Moral and Economic Rights: Gives performers ownership of their recorded performances.
» Global Recognition: Provides performers with consistent worldwide protection.

» Digital Protection: Provides internet streaming services with copyright protection[20].

1. Indian Film Piracy Case: R.K. Productions v. Bharat Sanchar Nigam Ltd. (BSNL) (2013)

Facts of the Case:

Unauthorized versions of the Tamil movie 3, which featured the popular song "Why This Kolaveri Di," were allegedly being
unlawfully distributed through a number of pirate websites and mobile networks, according to R.K. Productions (Bansal, 2015).
Within days after its premiere, the movie was leaked online, costing the filmmakers a lot of money[21].

Legal Concerns:

The primary argument was that Internet service providers (ISPs) like Airtel and BSNL contributed to the infringement by failing to
stop illicit downloads.

Evaluation and Effect:

In a John Doe decision, the Madras High Court ordered ISPs to prohibit websites that encourage piracy. This case reinforced the
importance of intermediary liability and proactive measures by ISPs to prevent copyright infringement .

2. Viacom 18 Motion Pictures v. YouTube (2018) — YouTube and Unauthorized Streaming

Facts of the Case: Padmavat (2018)'s producers, Viacom 18 Motion Pictures, found that unapproved trailers and even full-length
copies of the movie were being posted on Facebook and YouTube. Copies of the movie continued to surface in spite of multiple
takedown requests made under the Digital Millennium Copyright Act (DMCA)[22].

Legal Concerns:

The case brought up issues regarding internet platforms' accountability for hosting content that violates the law and their duty to
stop duplicate uploads.

Evaluation and Effect:

YouTube was ordered by the Delhi High Court to improve its copyright enforcement procedures and delete content that violates
copyright. This case highlighted the necessity of automated copyright protection technologies, including YouTube's Content 1D,
which can now more efficiently identify and delete content that are protected by copyright[22].

3. Capitol Records v. Vimeo (2016) — U.S. Case on User-Generated Content and Copyright:

Fact of the Case:

Vimeo is a video-sharing website that was sued by Capitol Records for allegedly hosting thousands of illegal music and
movie clips. According to Goldstein and Hugenholtz (2020)[17], the issue concerned whether websites such as Vimeo might
assert safe harbor protection under the Digital Millennium Copyright Act (DMCA).

Legal Concerns:

Whether Vimeo has sufficient knowledge and control over the infringing content to be held accountable was the main point of
contention.
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Evaluation and Effect:
According to the U.S. Court of Appeals for the Second Circuit's decision in support of Vimeo, platforms are not always held
accountable unless they know about particular violations and do nothing about them. This decision established a standard for
copyright law's platform responsibility[17].

4. Twentieth Century Fox v. Film Copyright Infringers (2020) — Online Piracy and Torrent Websites:

Facts of the Case:

Twentieth Century Fox filed a lawsuit against operators of multiple torrent websites, including The Pirate Bay, for facilitating
unauthorized downloads of films like Deadpool and X-Men: Apocalypse[18].

Legal Issues:

The primary legal question was whether torrent website operators could be held liable for copyright infringement, even if they did
not host infringing content themselves but provided access links.

Judgment and Impact:

Courts in the U.S. and Europe ruled against torrent websites, imposing heavy fines and mandating ISP-level blocks. This case
reinforced the global crackdown on film piracy and set a precedent for similar cases worldwide[18].

IV. CHALLENGES IN ADDRESSING COPYRIGHT VIOLOATIONS ON SOCIAL MEDIA:

Cinematographic works may now be shared across platforms more easily because to the change in content distribution brought
about by social media. But this has also resulted in widespread copyright infringement, which have allowed for the growth of
unlawful streaming, unlicensed uploads, and derivative material. Enforcing copyright protection in the digital age poses a number
of difficulties, notwithstanding current legal frameworks. With an emphasis on jurisdictional concerns, lax enforcement,
uncertainties in the fair use doctrine, and striking a balance between free speech and copyright protection, this section examines the
main challenges in resolving copyright breaches on social media.

1. Jurisdictional Issues:
Jurisdictional intricacy is one of the main obstacles to preventing copyright violations on social media. Because copyright rules are
territorial yet the internet is global, it can be challenging to enforce them when infringement occurs in another nation.
+ One of the main problems is the conflict of laws, which makes it hard to decide which jurisdiction applies in an online
infringement case because different countries have different copyright laws[16]
» Extraterritorial Enforcement: According to Samuelson (2021)[19], courts may not have the power to penalize foreign
people or platforms who do business outside of their borders.
» Anonymous Infringers: Since many copyright offenders use pseudonyms, it might be difficult to pursue legal action against
them.[17]

Case Study: Google LLC v. Equustek Solutions Inc. (2017):
The Supreme Court of Canada upheld an order requiring Google to de-index infringing websites globally. This ruling sparked
debate on whether courts should have the power to enforce copyright protections beyond national borders.

2. Weak Enforcement Mechanisms:
Mechanisms for enforcing copyright infractions are still insufficient, especially when it comes to social media material. Repeat
offenders are frequently not deterred by the Digital Millennium Copyright Act's (DMCA) takedown procedure or platform- specific
complaint tools.

3. Enforcement Challenges:

* Platforms' Slow Response: Social media corporations occasionally take too long to take down information that violates the
law[20]

* Repeat Infringers: Following takedown requests, copyright offenders frequently open new accounts[23]

* Inadequate Legal Remedies: Because of the high expense of litigation and the little amount of damages available, many acts
of internet piracy go unpunished[24].

* Ambiguities in Fair Use Doctrine: Although the fair use concept differs by country, it permits limited unapproved use of
copyrighted content. These misunderstandings are frequently used by social media users to defend illegally uploaded
cinematographic content.

1. Purpose and Character: Transformative works, such as reviews and memes, may be eligible for fair use.[25]

2. Character of the Copyrighted Work: According to Singh (2021)[26], works that are fictional are more protected than those
that are real.

3. Amount and Substantiality: While it may be OK to use brief images or excerpts, uploading whole films is
prohibited[27].

4. Impact on Market Value: An unapproved post could not be considered fair use if it undermines the original work's
commercial potential.[28]

Case Study: Lenz v. Universal Music Corp. (2015):
The “Dancing Baby” case involved YouTube removing a video featuring a baby dancing to Prince’s song due to a copyright
complaint. The U.S. Court of Appeals ruled that copyright holders must consider fair use before issuing takedown notices[17].

V. BALANCING FREE EXPRESSION AND COPYRIGHT PROTECTION:

It's crucial to strike a compromise between safeguarding free speech and defending intellectual property rights. Overly strict
copyright laws can result in censorship and stifle creativity, even if artists should be compensated for their efforts.
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Important Concerns:

1. Overblocking Content: According to Ginsburg (2020)[29], valid content may occasionally be removed by automated
copyright detection systems.

2. Chilling Effect on Creativity: Because they are afraid of being sued, filmmakers and social media users would be reluctant
to produce transformational material[30].

3. Corporate Control Over Culture: To limit public access to significant cultural assets, large media firms may employ
copyright [31].

Example: YouTube’s Content ID System-
YouTube’s automated copyright detection system has faced criticism for blocking fair use content, such as film criticism and
educational videos. This highlights the tension between copyright enforcement and freedom of expression[24].

Technology and Copyright Protection:

The distribution and consumption of cinematographic works have undergone a considerable transformation due to the swift
expansion of digital platforms and social media. These platforms provide filmmakers and content producers additional avenues for
their work, but they also present significant copyright infringement issues. However, new approaches to copyright protection have
also been made possible by technical breakthroughs. This section examines three key technological interventions for protecting
cinematographic works: social media platforms' Content ID systems, blockchain technology for copyright management, and anti-
piracy advances.

Content ID Systems on Social Media Platforms:

To detect and handle copyrighted content, social media companies have created automatic content recognition systems, also referred
to as Content ID systems. Depending on the rights holder's requests, these systems either ban, monetize, or track uploaded films
after comparing them to a database of copyrighted works[29].

The Operation of Content ID Systems:
1. Fingerprinting Technology: The system searches recently uploaded content for matches and generates a distinct digital
"fingerprint" of copyrighted information[32].
2. Automated Detection: Without requiring human inspection, the program automatically highlights content that violates the
law[46].
3. Rights holder Control: Copyright holders have the option to monitor the reach of their content, monetize it by running
advertisements, or prevent unwanted uploads[30].

Example: YouTube’s Content ID:

Since its 2007 introduction, YouTube's Content ID technology has developed into one of the most sophisticated copyright detection
systems. It enables platform content owners to locate and control their material. YouTube reported paying out more than $5.5
billion to rightsholders through Content 1D monetization as of 2022[24].

Content I1D's drawbacks include:
+ False Positives: Certain fair use content, such as movie reviews and instructional videos, is incorrectly detected and
removed[33].
» Restricted to Large Rightsholders: Major studios are the only ones with access to Content ID, making it difficult for
independent filmmakers to obtain it[17].
« Evasion by Pirates: To avoid detection, infringers alter videos by altering their speed or replicating their material[28].

A tamper-proof, decentralized ledger for tracking the ownership and distribution of creative works is provided by blockchain
technology, which has emerged as a potential alternative for copyright management.

Blockchain's Contribution to Copyright Protection:

1. Immutable Records: Strong legal evidence is provided by the inability to change copyright information once it has been
registered[31].

2. Smart Contracts: Rights holders are adequately compensated through automated licensing and royalty payments[23].

3. Decentralization: The database is not under the authority of a single party, which guards against fraud and guarantees
transparency[32].

KodakOne Blockchain Project, for instance, The KodakOne blockchain platform was introduced by Kodak to track and license
digital photos. Creators can collect royalties when the technology automatically identifies unlicensed usage[34].

Implementing blockchain presents several challenges, including:
» Legal Recognition: Many jurisdictions do not yet have legal frameworks that acknowledge copyright claims based on
blockchain technology[26].
» Adoption Barriers: Blockchain implementation may be costly and technically complex for small filmmakers[24].

Innovations in Preventing Piracy:
To improve copyright enforcement and fight piracy, a number of new technologies are being developed in addition to Content 1D
and blockchain.
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Important Anti-Piracy Developments:

1. Al-Based Video Watermarking: Studios can trace pirated copies back to their original source thanks to invisible forensic
watermarking (Ginsburg, 2020).As an illustration, Disney tracks illicit movie uploads using PallyCon Watermarking[33].

2. Automated Takedown Bots: Al-driven bots use social media and websites that engage in piracy to automatically request
takedowns[17].As an illustration, Netflix's "Content Protection Bot" regularly finds and eliminates movies that have been
leaked from social media[32].

3. Geo-Fencing Technology: To deter cross-border piracy, streaming platforms limit content according to geographic region[30]
.For instance, geo-blocking is used by Amazon Prime to restrict access to areas that are licensed exclusively[28].

4. Dynamic Watermarking and Al Detection: Al is used by platforms such as Instagram and TikTok to identify re-uploaded
copyrighted videos, even if they have been modified[23].

Modern copyright enforcement, especially in the film business, is heavily reliant on technology. Cinematographic works can now
be protected against unapproved distribution more easily thanks to content ID systems, blockchain technology, and anti-piracy
advancements. But there are still issues that need to be resolved, such as false positives, legal restrictions, and technical
shortcomings. Maintaining the integrity of copyright safeguards in the digital age will require constant technological innovation as
piracy strategies change.

Policy Analysis and Recommendations:

A thorough policy approach is required due to the influence of social media on the infringement of cinematographic film copyrights.
Although copyright protection is supported by current legal frameworks, ongoing adjustments are necessary due to the quick
development of digital platforms. Key policy recommendations are examined in this section, including bolstering the regulatory
framework, enhancing collaboration between social media platforms and the film business, raising user awareness and education,
and encouraging global cooperation for legal harmonization.

Strengthening the Legislative Framework:

Cinematographic works are broadly protected by current copyright laws, such as India's Copyright Act, 1957, and international
agreements like the TRIPS Agreement and the Berne Convention. However, new issues brought about by social media necessitate
modern laws and more robust enforcement measures.

Important Law Reforms Required:

1. Stricter sanctions for Online Copyright Infringement: Stricter fines and criminal culpability for widespread digital piracy must
be imposed by revising the current sanctions.For instance, India lacks comparable digital-specific provisions to the United
States' Digital Millennium Copyright Act (DMCA), which permits harsh penalties [32].

2. Extending Intermediary Liability's Scope: "Safe harbor" clauses now shield social media companies from legal
responsibility.In order to proactively identify and stop copyright infringement, policies need to take on more responsibility[29].

3. Quick-Track Copyright Dispute Settlement:Why Court processes pertaining to copyright disputes are frequently
delayed.Online dispute resolution (ODR) processes or specialist IP tribunals can be established to offer quicker remedies [17].

VI. ENHANCING COOPERATION BETWEEN THE FILM INDUSTRY AND SOCIAL MEDIA PLATFORMS:

» Social Media's Function in Copyright Protection:Social media firms must function as gatekeepers against copyright
infringement in addition to being centers for the spread of content. Digital platforms and movie studios working together can
strengthen copyright enforcement.

Suggested Actions:

1. Better Content ID Systems: Copyright identification systems on websites like YouTube, TikTok, and Instagram need to be
improved.As an illustration, YouTube's Content ID System has cut down on illegal uploads by 50%; lesser sites do not have
this technology [30]

2. Industry-Platform partnerships: To create common databases of protected content for detection, the film industry should sign
partnerships with social media platforms.

3. Quicker Takedown Mechanisms: Social media companies ought to put in place automatic and quick takedown processes.For
instance, Netflix's Anti-Piracy Team instantly issues DMCA takedown requests with Al-powered monitoring[23]

* Need for User Education and Awareness:
Many social media users are violating copyright laws by sharing or modifying content that is protected by copyright. Educational
initiatives can promote moral content consumption and stop mistaken violations.

Proposed recognition campaign:

1. Warnings required by copyright on the platform: If a user attempts to publish something protected by copyright, social
networks must clearly display the warning copyright. As an illustration, Tiktok warns users that they publish copyrighted
music without a license[26].

2. Educational Campaigns in Schools and Universities: To teach the digital ethics of copyright, educational facilities must work
with copyright and film groups.

3. Public perception through media and influencers: Providing copyright-protected content using well-known influencers can
help to expand the public.
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+ International Collaboration and Harmonization of Laws:
Due to social media's global reach, international collaboration is necessary to provide a uniform legal framework for copyright
protection.

Important Domains for International Cooperation:

1. Strengthening International Copyright Treaties: To combat social media piracy, agreements such as the TRIPS Agreement
and the WIPO Copyright Treaty (WCT) need to be amended (Maskus, 2022).As an illustration, the 2019 European Union
Copyright Directive established the "upload filter" requirement, which holds platforms accountable for user-uploaded
copyrighted content (Wang, 2022).

2. Mutual Legal Assistance and Cross-Border Enforcement Treaties (MLATS): To expedite legal proceedings against global
copyright violators, nations ought to ratify MLATS. For instance, a bilateral MLAT between the United States and India
permits collaboration in online copyright enforcement [34],

3. Universal Digital Copyright Database: According to Gopalakrishnan (2020) [33] , the establishment of a global blockchain-
based copyright registry can assist in tracking down the owners of cinematic works around the globe.

CONCLUSION:

The rapid growth of social networks has had a major impact on the distribution and consumption of cinema films. These platforms
offer filmmakers new opportunities to promote their work, but they have also been the main cause of copyright violations.
Unauthorized load on social networks, copyright infringement and unregulated content exchange have resulted in significant
financial and creative losses for the film industry. Despite existing legal frameworks such as the Indian Copyright Act of 1957, the
Bern Convention and Travel Agreement, law enforcement agencies are dependent on jurisdiction restrictions, weak mechanisms of
surveillance in policy of fair use, and ambiguity. It remains complicated. Courts across India and around the world have adopted a
variety of approaches to balance copyright enforcement and freedom of speech with innovation, emphasizing the need for a
harmonious legal framework. Legal measures are essential, but technological solutions such as content 1D systems, blockchain-
based copyright verification, and Al-powered tracking tools offer promising ways to curb breaches.
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