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Abstract: Women have always aimed and strived for equal status in society. According to SDG 5, gender equality is a key 

component of human rights and a requirement for democracy. A world that is peaceful, affluent, and sustainable must be 

built on the principle of equality. From conventional to digital media, today's media continues to significantly impact our 

thoughts and notions about the representation of girls and women in life. The media profoundly affects how people establish 

their gender expression, societal norms, and beliefs. The gender equality progressive movement is picking up speed all 

around the world. The media's rise has also played a critical part in giving women a forum or digital space to express their 

thoughts, voice their concerns, and fight for equal rights. This study aims to analyze the contribution of print media is 

playing a key role as a facilitator in bringing gender equality. Furthermore, if media intervention helps raise public 

awareness regarding women-centric problems, and its efficiency in promoting gender equality both online and offline. This 

research study examines the comparative analysis done for the print media(The Hindu and The Times of India), and 

furthermore, content analysis was conducted for the broadcasting media (Movies). This research aims to understand and 

capture the influence of Indian media holistically in the day-to-day life of women users. 
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Introduction 

“Communication is the transfer of information, ideas, or emotions from the transmitter to the recipient by verbal or nonverbal 

channels” (Genc, 2017, p. 511). As a result, communicating has become simpler with the use of various media platforms over time. 

We all would be on this globe around each other, but quite alone if we couldn't communicate. Anything and everything that is 

evolving in the world would be hampered without the ability to communicate with each other. The world will indeed be a 

complicated as well as stressful place to reside if there is no way to communicate. Communication is a form of expression that 

enables us to understand, exchange, or transmit our messages, opinions, beliefs, emotions, concerns, creativity, ideas, and insights.  

The pioneering book "Syntactic Structures" by linguist Noam Chomsky was written in 1957. It put up the unique notion that all  

people may have an innate awareness of how language functions. The conditions of our life, of fact, decide whether we understand 

Arabic, English, Chinese, as well as sign language. And as per to Chomsky, humans are genetically preprogrammed with universal 

grammar, or a fundamental grasp of how communications are constituted, so we can learn the language. The media contributes an 

important function in informing people up to date on current events across the globe. Besides reading the newspaper, we can now 

find out about the recent news and trending topics with a few cursors or just turn on the radio and television. Media can influence 

individuals positively and negatively; it all relies on how anyone uses it. Anyone can use media to disseminate their work and 

research on many issues and interact with each other. Indeed, the media is a good resource of knowledge. It is also the most effective 

means of communication for a large number of people.  Publications, television, and radio are often crucial means of fundamental 

awareness and data about other individuals and areas, thus can contribute to fostering understanding if provided in a neutral, 

unbiased manner. The mass communication approach is carried out effectively using multiple media outlets such as digital media, 

print media, and broadcast media. The divide between men and women in our social structure can be seen clearly. “Another 

paradoxical result of uneven accomplishment is gender disparity. Feminists who are currently employed by businesses, academic 

institutions, or the governments, as well as renowned lawyers, doctors, as well as artists and authors, are well informed of the 

constraints placed on them by sexual harassment and gender norms.” Lorber, J. (2001) Women are often required to occupy a small 

room, and gender inequality has always been a critical issue practically anywhere, particularly in patriarchal societies. Women are 

often at risk of different problems, whether they are in the actual world or in a virtual space. Gender equality, in general, implies 

that men and women, as well as girls and boys, have equal opportunities, rights and responsibilities, and prospects. Equal treatment 

does not mean that women and men will become equal; rather, it states that women's and men's privileges, duties, and opportunities 

will not be determined by whether they were born male or female. Equality among both genders emphasizes that both men's and 

women's views, demands, goals, and aspirations are considered, acknowledging and respecting the uniqueness of diverse categories 

of women and men. The media has an immense impact as it reaches billions of people and plays a critical role in questioning gender 

stereotypes while inspiring men and women together.  Creating and implementing initiatives that change the way we perceive men 

and women, on the other hand, is difficult; there is no one-size-fits-all approach. Print media such as Newspapers, Magazines, etc., 

and broadcast media such as films, series, etc., can be utilized effectively to empower women. In today's world, they can create a 

more significant impact. Along with eradicating crimes against women and encouraging gender equality, it can become a societal 

benefit in people's lifestyles. 
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Theory and Literature Review: 

By Morna, C. (2002) 

Drawing on the expertise of Gender Links, a Southern African organization that tends to work to encourage gender equality in and 

through the media, the researcher in this paper attempts to identify some of the crucial problems in both the depiction and 

characterization of males and females in the media and tends to suggest some approaches for tackling the concerns.  

As per the paper, The United Nations has been instrumental in fostering gender perspectives among in countries. It can also 

contribute to establishing gender mainstream acceptance in the media by collaborating with civil society. 

 

By Kashyap, G. (2014) 

Initially, everyone had a small framework upon which to share and address concerns and problems. However, digital media 

technology has created a new medium of communication that allows people to speak to everyone, anywhere in the world. There are 

already many people who can listen to anyone's concerns and thoughts. It can be seen that women still have an insecurity that was 

present in the real-life social setting.  

The researcher concludes that, in several ways, digital media has given women more independence and encouraged them to express 

their feelings, emotions, and thoughts, which were previously ignored. 

 

Loiseau, E. and Nowacka, K. (2015) 

According to the researcher, social media has shown to be a potent tool for pushing women's rights problems to a larger public 

spotlight, organizing activism on the streets of cities throughout the world, and urging policymakers to increase their pledges to 

gender equality. This article investigates how efficient social media can be in amplifying female voices and identifies measures to 

improve their effectiveness in decision-making activities. It also summarises significant points raised in a prominent Wikigender 

internet discussion titled  

 

Thacker, P. & Mathur, H. P. (2018) 

According to this study, digital interaction with people in the rest of the globe is possible due to social media sites. In this report, 

the authors attempt to determine the importance of these kinds of symbolic actions and attitudes on social media concerning gender 

equality and women empowerment. Another main purpose of this research was to find out what empowerment of women means to 

the current generation's youth. This research attempts to link it to social media through symbolic behaviour.  

 

Djerf-Pierre, M. & Edström, M. (2020) 

According to the report, the United Nations has prioritized gender equality in the media as a crucial case for the future, notably with 

the Beijing Declaration as well as Platform for Action dated 1995, which includes females and the media as o among twelve sectors 

where effort is to be implemented. Therefore, the goal of the Analyzing Gender as well as Media Equality Throughout the 

Worldwide project and this book, as per the authors, is to utilize a cross-national, comparing methodology to evaluate the features, 

reasons, and effects of gender equality in and through media outlets. 

 

Theoretical Framework:  

Media Ecology Theory: Neil Postman, a media theorist, coined the term "media ecology" in 1968. Media ecology theory focuses 

on the evolution, impacts, and structures of media that are interconnected with environments.  

Social Influence Theory: Herbert Kelman articulated the core notion of social influence theory  (1958). The core notion of 

Kelman's (1958) social influence theory is applied to understand referent individual influence, a person's attitudes, perceptions, 

and consequent behaviours or activities via three mechanisms, i.e., compliance, recognition, and internalization.  

 

Objectives of Research: 
This study is aimed to achieve the following objectives: 

 Evaluate the influence of the media's role in promoting gender equality. 

 To identify the role of the media regarding women's representation, whether they uplift or degrade their image. 

 To study if the media platforms have proved to be profoundly functional in voicing issues related to gender equality. 

 

Research Method:  

 The research is carried out using a combination of qualitative and quantitative methods, i.e., a mixed methodology which 

includes the analysis of the impact of  Print Media. 

 Under this method, An online survey is conducted where 100 samples are distributed all over India as google forms in the 

form of questionnaires including both open-ended and closed-ended questions, which were further evaluated using simple 

graphical representations. 

 Also, content analysis is carried out on two Indian Newspapers, i.e., The Hindu and The Times of India, which are also 

studied for the comparative analysis and are evaluated based on the Page number and area covered by the newspapers. 

Date (01/10/2021-31/10/2021). These two newspapers are selected through the survey conducted. 

 Based on the above study, the conclusion of the research is drawn.  
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Significance of the study:- 
For a long period of time, women have struggled to acquire acceptability in society and equal access to resources and opportunities. 

Women also had to deal with both internal and external challenges in their daily life. In addition to these hurdles, women faced 

psychological concerns too. Because of the media, women today may easily avail information and interact with others. They can 

also articulate themselves and express their thoughts or opinions at the same time. This study examines perceptions of Indian media, 

especially for women, and whether these mediums have proven to be useful or raise concerns linked to gender equality and provide 

them with the safe virtual space as it needs the hour. 

 

Results and Discussion  

Part 1: Major Findings  

1. Impact of media on your daily life. 

 

Options Frequency Percentage  

Very positive 21 21% 

Positive 31 31% 

Neutral 33 33% 

Negative 12 12% 

Very Negative  3 3% 

Total 100 100% 

  

The majority of the respondents (33%) feel that media has a neutral impact on their daily life, followed by 31 respondents (31%) 

feel that social media has a positive impact, and 21 respondents (21%) have a very positive impact on their daily life, 12 respondents 

(12%) have a negative impact while 3 respondent (3%) have a very negative impact through media in their daily life. 

 Figure 1. 

 

2. The media has provided more opportunities for gender equality. 

Options  Frequency Percentage % 

Strongly Agree 14 14% 

Agree  51 51% 

Neutral 18 18% 

Disagree 7 7% 
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Strongly Disagree 10 10% 

Total 100 100 

  

The above table shows the respondent's agreement with the statement in the questionnaire if the media has provided more 

opportunities for gender equality.  

The majority of them, i.e, (51%) agree with the statement, followed by (18%) choosing the option neutral, (14%) of the respondents 

strongly agree with it while (10%) strongly disagree with the statement and (7%)  disagree with the statement as well. 

Figure 2. 

 
 

3. Women without access to media would be deprived of their opportunities to put across their opinions on a global stage. 

 Options  Frequency Percentage % 

Strongly Agree 15 16.1% 

Agree  53 33.9% 

Neutral 14 32.3% 

Disagree 7 12.9% 

Strongly Disagree 15 4.8% 

Total 100 100% 

 The above-mentioned table shows the number of respondents in agreement with the statement that, ‘Women without the access to 

media would be deprived of their opportunities to put across their opinions on a global stage”, to which the majority of the 

respondents (53%) agree to it, (15%) of the respondents chose the option strongly agree,  (15%) of them also strongly disagreed to 

it, (14%) of them chose the option neutral while only (7%) of the respondents strongly disagreed to the statement. 

 Figure 3 

.  

 

4. The most prefered media platform by the respondents. 
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Options Frequency Percentage 

Internet Media 84 84% 

Print Media  10 10% 

Broadcasting Media 6 6% 

Total 100 100 

The above table shows that respondents preferred Internet media the most (84%), followed by 10% of the respondents preferring 

Print media and 6% of the respondents prefer using Broadcast media.  

Figure 4. 

 
5. Which print media do you prefer the most? 

Options Frequency Percentage 

The Hindu  64 64% 

The Times of India 20 20% 

Hindustan Times 8 8% 

The Indian Express 7 7% 

Total 100 100% 

 The above table shows that the majority of the respondents (64%)  prefer The Hindu, followed by The Times of India (20%). (8%) 

of the respondents prefer Hindustan times, (7%) of the respondents prefer The Indian Express while the rest 1% of the respondents 

prefer other newspapers. 

Figure 5. 

 
6. How often do you come across print media covering gender equality issues? 

 Options  Frequency Percentage % 

http://www.ijrti.org/


© 2022 IJRTI | Volume 7, Issue 6 | ISSN: 2456-3315 

IJRTI2206322 International Journal for Research Trends and Innovation (www.ijrti.org) 2147 

 

Very Often 27 27% 

Quite Often 27 27% 

Neutral 39 39% 

Not at all 7 7% 

Total 100 100% 

The above table represents that a majority of the respondents (39%) chose the option neutral to the statement: How often do you 

come across print media covering gender equality issues, while 27% of the respondents chose the option very often and 27% of the 

respondents also chose the option quite often for the statement. Only 7% of the respondents chose the option, not at all. 

Figure 6. 

 
Data Analysis 

 The majority of the respondents (33%) feel that media has a neutral impact on their daily life 

 51% of the respondents agree with the statement that the media has provided more opportunities for gender equality. 

 The majority of the respondents (33.9%) agree with the statement that without access to media, women would be deprived 

of their opportunities to voice their opinions on a global stage. 

 The majority of respondents preferred internet Media. (84%) 

 The majority (64%) of the respondents prefer The Hindu in print media. 

 The majority of the respondents (39%) chose the option neutral to the statement: How often do you come across print 

media covering gender equality issues 

Part 2: 

 

Comparative Analysis of The Hindu and The Times of India (Findings) 

 Newspapers The Hindu The Times of India 

Dimensions (cm) 52*33 cm=1716 cm 52*33 cm=1716 cm 

 

No. of Pages (Average) 18 22 

Total Space of the newspaper 

(Average) 

1716*18=30,888 cm 1716*22=37,752 

Total space covered for women and 

gender equality-centric news 

13,158.57 cm 15,660.89 cm 

Total No. of articles covered for 

women and gender equality-centric 

news 

89 127 
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No of the articles related to women and 

gender equality centric news covered 

on the front page 

 

2 16 

Average Space covered for women and 

gender equality centric news 

 

13,158.57÷30,888*100=42.6% 

(Average) 

15,660.89÷37,752*100=41.48% 

(Average) 

  

The Findings and interpretation: (The Times of India and The Hindu) 

The newspaper- The Times of India has more number of pages on average; where, it has covered 41.48% of women & gender and 

equality-centric news from the period 1st October 2021- 31st October 2021, which is relatively low as compared to the newspaper 

The Hindu, which has covered on an average of 42.6% of women and gender equality centric news from the period 1st October 

2021- 31st October 2021. However, the newspaper Times of India has covered more articles in the studied period i,e. 127. In 

contrast, the newspaper The Hindu has covered a total of 89 articles. Another notable difference in the number of women and gender 

equality-centric covered news articles on the front page is that: The Times of India has covered a total of 16 news articles, whereas 

the Hindu has covered only 2 news articles. 

 

Conclusion: 

This research was conducted with the intent to evaluate the impact of media on gender equality. Similar to a coin having two sides, 

there are negative aspects of these campaigns, but the positive aspect seems brighter with most unheard voices being heard. Through 

the comparative analysis of the print media, it was found that newspapers do play a significant role in achieving gender equality. 

However The newspaper The Times of India has more number of pages on average compared to The Hindu newspaper; however, 

it has covered 41.48 % of women & gender, and equality-orientated news from 1st October 2021- 31st October 2021, which is 

relatively low when compared to the newspaper The Hindu, which has covered 42.6% of women & gender equality focussed news 

from 1st October 2021- 31st October 2021. Another noticeable difference in the number of women and gender equality-related 

front-page news pieces is that the Times of India has covered a total of 16 news articles, but the Hindu has covered only. 

Gender equality is a challenging concern in the media today in India, from delivering news for and about women to elevating an 

equal number of men and women to prominent executive roles.  

 Hence society should be aiming at a reformed and diverse world presently for women. We've witnessed several encouraging 

developments that contribute to changing our culture into a more welcoming environment for women. We are now experiencing 

change, whether it is through revolutionary changes in corporations, and businesses or inspiring talks with leading women in the 

sports, media, and entertainment industries. While boosting women's participation and representation in public domains is necessary 

and can theoretically be achieved by affirmative action such as equal treatment, a mindset evolution is also required for women to 

be regarded as equal in their families and in the larger society. Raising awareness and educating Indian children about the necessity 

of gender equality from a young age could be a significant step in that road. 
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